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MpriMeHss CBOV OpUTMHaNbHBIA NOAXOA K YCTaHOBIEHWIO [e/10BbIX KOHTAKTOB,
LUXPRO, HegaBHO co3aaHHasi BMOHaKO KOMMaHWA Mo OpraHy3aLmi n npoBeseHNo
6113HeC MeponpusATUK, B MapTe NpoBena CBOLO MepByto KoHpepeHLMto B Litopuxe.
KoHdepeHuUMs nprBnekna K y4acTuto Kak BafesbLeB YacTHbIX UAN CeMenHbIX
aKTUBOB C BbICOKMM YPOBHEM YMCTOM CTOMMOCTM, TaK K MpodeccroHanos n3
200 BegyLLMX KOMMaHWRA, crneLmann3npyroLLIMxcsa Ha yrpaBneHnn CoCTOSHNSAMN,
COBCTBEHHOCTBLIO U UHAYCTPUW NIIOKC. Bygyun cobbiTeM  MeXzAyHapoAHOro
MacLuTaba, KOHQepeHLMA NPUHAIA Y4aCTHNKOB CO BCeX YronKoB MUPa, BKIOYas
LliBeliuapuito, BenukobputaHuto, PpaHuunto, Wtanuio, VicnaHuwo, ABCTpULO,
MoHako, /lnxteHwTeliH, Kunp, ManbTy, CLUA, KaHagy n O6begnHeHHble Apabckme
SMuparTsbl.

ObecyxgaemMble Tembl BK/IOYanW YyrnpasieHWe Kanutanamu 1 VMMUrpaLio,
NHBECTULMN B HeABWXMMOCTb B LLseruapun n CoegnHeHHoM KoposnescTse
N VHWLUMATMBbI, KOTOpble MO3BOMAOT MHOCTPaHLAM MofyvaTb eBporneickoe
rpaxAaHCTBO B 06MeH Ha MHBeCTULIN. BbICTynaBLUVe 1 y4acTHUKM OBMeHMBaNnChL
3HAHWAMM 1 OMbITOM MO BOMPOCaM, CBA3aHHbLIMY CO CTPYKTYPOI COBCTBEHHOCTU
KOMMNaHWA 1 HanoroobsoXeHnem npesmeTos PockoLMW. Takke 3aTparvsanunch
TeMbl 3IUTHOrO 06pasoBaHMAa U byayllero KpunToBantoTbl. MogepaTopom
MepOnpPUATUAA BbICTYNUA APKUA U TanaHTAVBLIV crivkep AnekcaHap JDKOHCOH,
yCreLUHbIA NpeAnpuH1MMaTenb 1 busHec-cTpater U3 BennkobputaHum, KOTopbIl
npvexan B Uroprx ns JloHgoHa crieymansHo ans LUXPRO.

«[poYHasn ceTb AenoBbIX KOHTAKTOB SABNSETCA HerpemeHHbIM K/IHoYOM ycrexa
COBpPEeMEeHHOro npeAnprHmumaTtens. Yto kacaeTcst MepornpuUs TR Mo yCTaHOBEHWIO
[eNI0BbIX KOHTAKTOB, BaXHO KayecTBO, a He KOJMYeCTBO y4acTHUKOB. Jlydllne
KOHpepeHLMM 3TO Te, KOTOpble TLATe/IbHO MPOBEPSOT CBOVIX YYaCTHUKOB, Kak
310 genaet LUXPRO. OpraHuv3aTopbl CTapatoTca NpuraacuTe pasHOobpasHyto
rpynny Ntofen, koTopble yAensoT NpYopuUTeTHOe BHUMAaHNE COTPYAHUYECTBY, a
He KOHKYPeHLN», - roBOPUT Anekcanap J>KOHCOH.

Sergey Sander & Gulshat Uzenbaeva - LUXPRO Founders,
Alexander Johnson - LUXPRO Keynote Speaker
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HoBbIi ¢dopmaT opraHM3aL YacTHbIX MeponpUATUA Obll NPeAnoXeH B
MoHako LUXPRO c Lefiblo oKa3aHms NoMOLLM CrieupmanictaM U3 pasHbiX CTpaH B
BOMPOCax Pa3BUTUA br3sHeca 1 GopMMPOBAHUA HOBbIX MAPTHEPCKNX OTHOLLEHWI.
MeponpusitTue NPUHUMANO YYacTHUKOB TOMbKO MO MPUIAaLLIeHUo, 4YTO
CnocobCcTBOBaN0O paccnabneHHon atmochepe B cpee eANHOMbILLIEHHNKOB. 3T
06CTOSATENbCTBO, B COYETaHUM C BbICOKOMHPOPMATUBHBIMU 1 MHTEPAKTUBHbBIMY
npeseHTaunsMu 1 BbICTYMIeHUSIMY, MPeBpaTuao0 KOH(EepeHLMo B BbICLLEN
cTerneHu NpUATHOE CObbITE AN BCeX ee yHaCTHUKOB.

AN BnagenbLeB YacTHbIX WA CeMENHBIX aKTVBOB C BbICOKMM YPOBHEM YMCTOM
CTOVIMOCTW, KOTOpble LEHST KOHOUAEHLMANbHOCTb U OCTOPOXHBIM MOAXO4 K
NpVBaTHON MHPOPMAaLMY, YaCTHbIE MEPOMPUSTUS MO YCTaHOB/IEHMIO CBS3el,
Takne Kak 3TO, AAKT BO3MOXHOCTb MOJyYUTb AOCTYM K aHasv3y 3KCrnepToB OT
NAEPOB OTPaC/N, He NMpuB/eKkas K cebe CIMLLKOM 60/1bLLIOTO BHUMAHVIS.

l'ynbwart Y3eHbaesa, ocHoBaTesnb LUXPRO: «Mbl  3KcnepuMeHTUpyem C
HOBbIM TUMOM ¢opmaTa U CcTpaTeruy, 4Tobbl YA0BNETBOPUTL TpeboBaHWA
YYaCTHMKOB, >XenawoLmx BbIpBaTbCA W3 TPaAWLIMOHHBLIX YCTaHOBOK U He
>KenaroLLMx y4acTBoBaTh B 3acefaHnsX, MMEIOLLIMX TeMaTuKy 0bLLero xapakrepa,
dopmaT KOTOpbIX, K COXaneHWo, He M3MEHWICA 3a MociefHue AecATUNeTUs.
MpepnoxeHvie BCTPETUTLCA B OAHOM MecTe C OTpac/ieBbiMW 3KChepTamu ”
NHOABMU, MPUHAAIEXALLMMM K BbICLLMM C1I05IM 06LLEeCTBa, HAaC1aXAasCb Npy 3TOM
HedopManbHOM 1 Apy>Keckor atMmochepoi npekpacHoe peLleHmel».

MeponpusTtusa, nposogumMble LUXPRO, 6bICTpO HabupatoT nonynspHocTe. B
HacTosiLLiee BpeMsl OHV OXBAaTblBalOT HECKONbKO CTPaH W Bce 6osbluee Ymcno
oTpacieli. MHorvie BegyLLye KOMMaHUM Bblpasuam roTOBHOCTb OPraHn30BbIBaTb
mMeponpuaTus B napTHepctBe ¢ LUXPRO, uTo6bl 0bneryntb BbIXOZ Ha HOBble
PbIHKM 1 pacLLMPUTL CBOKO CETb Ze/10BbIX KOHTAKTOB.
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With a fresh approach to networking, Monaco's newest
event management company, LUXPRO, hosted its first
conference in Zurich in March. The event brought together
high-net-worth individuals and professionals from over 200
leading companies specialising in wealth management,
property and luxury goods. A truly international event, the
conference welcomed participants from all corners of the
world, including Switzerland, Great Britain, France, ltaly,
Spain, Austria, Monaco, Liechtenstein, Cyprus, Malta, USA,
Canada and United Arab Emirates.

Topics discussed included wealth management and
immigration, real estate investment in Switzerland and the
United Kingdom and initiatives which allow foreigners to
obtain European citizenship in exchange for investment.
Speakers and participants exchanged knowledge and
experience on issues surrounding company ownership
structures and taxation of luxury goods, as elite education
and the future of cryptocurrency. The event was hosted
by Alexander Johnson, an entrepreneur and business
strategist from the UK, who came to Zurich from London
specifically to host the event.

“A solid network is absolutely key to being a successful
entrepreneur. When it comes to networking events, it's
about quality over quantity. The best events are the ones
that carefully vet their attendees the way LUXPRO does.
They are careful to invite a diverse group of people, which
prioritises collaboration over competition,” said Alexander
of the event.

LUXPRO's new format for private events was coined in
Monaco to help professionals from various countries

develop their businesses and source new partnerships. The
event was by invitation only, which contributed to a relaxed
atmosphere of like-minded individuals. This, combined with
highly informative and interactive presentations and talks,
made the event a highly-enjoyable affair for all participants.

For high-net-worth individuals who value discretion and
confidentiality, private networking events such as this
provide the opportunity to gain access to expert analysis
from industry leaders without attracting too much attention.

Gulshat Uzenbaeva, LUXPRO founder, says: "We are
experimenting with a new type of format and strategy to
satisfy attendees looking to break out of the traditional
keynotes and general sessions that haven't changed in
decades. It is difficult to deny the appeal for participants to
meet peers and industry experts in one place, while enjoying
an informal and friendly atmosphere.”

LUXPRO's events are rapidly gaining popularity and its
outreach now spans several countries and a growing
number of industries. Many leading companies have
expressed their willingness to host events in partnership
with LUXPRO to facilitate their entry into new markets and
expand their network.
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