MAKING NEWS

LUXPRO AT THE YACHT CLUB DE MONACO

LUXPRO 8 axm-kaybe MoHako
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naco, on Thursday 18th October 2018. It offered a select audience,

coming from all over the world, the chance to exchange their ideas,
discover the latest trends in business, and learn about wealth and luxury
through a set of interactive case studies from highly qualified international
experts from Cyprus, Liechtenstein, Monaco, Switzerland and the United
Kingdom. All that was accompanied by gourmet treats within this most
glamourous of Monegasque locations.
LUXPRO Monaco, with the support of the Monaco Economic Board, is a key
milestone within a series of business-to-business (B2B) friendly rendezvous
around the world born on the experience of Gulshat Uzenbaeva, founder and
CEO of the LUXPRO Business Events Company.
The principal speaker at the event was Alexander Johnson, a British entre-
preneur, management consultant, corporate strategist, keynote speaker and
lecturer at Oxford University. Sergey Bezborodov and Xeniya Klauzan from
PwC had shared the insights from the latest Billionaires Report and gave
some tips on how to avoid the risks of owning luxury toys. For the first time,
Anaida Schneider from Tilcoin demonstrated the fascinating new world
where art and famous master-pieces meet blockchain technology. Sergey
Sander, from Leading Properties of the World, outlined the most attractive
real estate markets for investors from Monaco. David Petrosov from Cyprus
Developers Alliance explained how to obtain EU citizenship just within six
months and why it could be interesting for residents and companies in Mo-
naco. From «Masters of Disasters» and leading Claim Maker Experts, partici-
pants learned how to benefit from insurance events while understanding
the real cost of insurance.
«LUXPRO was conceived to go beyond the idea of bringing together busi-
ness, networking and entertainment in a pleasant and comfortable atmos-
phere: | think this is a very successful recipe that businessmen are seeking in
order to enter the market and meet the right partners and potential clients.
Accordingly, we would like to invest in it and develop this project for very
much longer into the future», concluded Sergey Sander.

L UXPRO Monaco 2018 took place at the prestigious Yacht Club de Mo-

RUS

onee 150 rocTtei 1 4enoBbIX NAPTHEPOB BCTPETUNNCH 18 OKTA-
6pA B NpecTXHOM AXT-kny6e MoHako Ha LUXPRO — 6u3Hec-

MepONpPUATAY, JOCTYMHOM TOIbKO MO NPUINaLeHnto.
LUXPRO — 3T0 BO3MOXHOCTb 0OMeHATbCA naeAMu 1 y3HaTb Mo-
cnefHve TeHAeHUMN B 6GusHece 1 o6nacTn 6oraTtcTBa 1 poCcKoLLK,
NMO3HAaKOMUTLCSA C NOCNeAHUMY UCCTIELOBAHNAMM BbICOKOKBAaNUu-
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LIMPOBAHHBIX MeXAYHaPOLHbIX SKCnepToB 13 Kunpa, JInxTeHwTenHa,
MoHako, Lsenuapum n CoegnHeHHOro KoponeBcTBa, 1 BCe 3TO CO-
NPoBOXaeTcA U3blCKaHHbIM GypLIETOM.

Bctpeua LUXPRO Monaco npowwna npu nogaepxke CoBeTa Mo 3KOHO-
MUnyeckum Bornpocam MoHako. Takue meponpusTtus 8 dopmate B2B
NpoBOAATCA MO BCeMy MUPY bnarofapaA 3HTy3masmy lynbiat Y3eH-
6aeBoi1, ocHOBaTenA 1 reHepanbHoro aupektopa LUXPRO Business
Events Company.

[naBHbIM AOKNAAUMKOM MeponpuATuA cTan AnekcaHap [KOHCOH,
OGPUTAHCKMI NPeanpPUHMMaTENb, KOHCYNIbTAHT MO BOMPOCaM yrnpas-
NeHVsA, KOPMOPATUBHBIN CTPaTer, CNnkep 1 npenopasatenb Okcdopa-
ckoro yHuepcuteTa. Cepreii besboponos n Kcenna KnaysaH, npeg-
cTaBuTeNM KomnaHum PwC, packpbiiv MHTEpeCHYo nHdopmaLuio ns
nocnegHero «OTyeta o Munnapaepax» 1 Aanv HECKONbKO AeNbHbIX
COBETOB O TOM, KaK 136eXaTb PUCKOB, CBA3AHHbIX C BalEHNEM aKTU-
Bamu Knacca nokc. AHaupa WHangep (Tilcoin) pacckasana o HoBow
peanbHOCTY, B KOTOPOW UCKYCCTBO M MUPOBbIE LLeeBPbl CONprKa-
caloTcA ¢ TexHonormamu 6nokyeitH. Buecte ¢ Cepreem CaHfepom us
The Leading Properties of the World roctn meponpuatus nsyunnm
Hambonee npuBneKaTenbHble 4NA UHBECTULNIA PbIHKW HEABUXM-
MOCTU 1 HOBble CTPOUTENbHblE 06EKTbI C BbICOKOW JOXOAHOCTbIO.
Naewng MNetpocos 13 Cyprus Developers Alliance pacckasan o Tom, Kak
nonyumTb rpaxkaaHcTeo EC Bcero 3a wectb MecALEeB U B YeM 3aKio-
YalTCA ero NPeumyLLecTBa AnA Pe3VAeHTOB 1 KoMnaHuii n3 MoHa-
Ko. nbs JleButunc n3 komnaHuu Masters of Disasters Ha KOHKPeTHbIX
npumepax rnokasa’, Kak 13Bneyb Bbirofy 13 CTPaxoBbIX C/lyyaeB U1
[06MTbCA peanbHbIX BbINAaT OT CTPaxXoBLUMKa.

«LUXPRO 6bin 3aiymaH, 4To6bl BbIATM 3@ PaMKU NPYBbIYHOTO hopMma-
Ta 6r3Hec-BcTpey. Hawuy KoHpepeHUnn 1 BCTpeyr NPOXoAAT B Npu-
ATHOW 1 KOMOPTHOW aTMocdepe. A Aymato, YTO 3TO OUYEHDb ycneLl-
HbI peuenT AnA Tex 6U3HECMEHOB, KOTOPbIE XOTAT BbIATIA HA PbIHOK
N BCTPETUTLCA C MPaBWIbHbIMY NapTHEpPaMu 1 NOTeHLManbHbIMU
KnneHTamu. MNpaKkTuKa NoKasblBaeT, YTo Takol popmaT paboTaeT.
COOTBETCTBEHHO, Mbl XOTeNN 6bl NIHBECTMPOBATb B 3TOT NPOEKT 1
pa3BrBaTb €ro o4eHb fonro»,— 3aknouun Cepren CaHaep, COOCHO-
Batenb LUXPRO.
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Alexander Johnson, a British entrepreneur, and Gulshat Uzenbaeva, founder of LUXPRO



